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Messe Frankfurt celebrates the 100th anniversary of its
international sales partner network
Frankfurt am Main, 5 May 2022
This year, Messe Frankfurt looks back on 100 years of doing business through its
international sales partners. The global player now has a presence in 190 countries,
creating an international network with 30 subsidiaries and around 50 sales partners
that is without equal in the German exhibition industry.
Wolfgang Marzin, President and Chief Executive Officer of Messe Frankfurt: “The success
of our global network structure can be seen in the fact that many of our foreign events are
the second- or third-largest in their respective sectors worldwide – the largest being the
corresponding flagship event at our Frankfurt base. The importance of this international
network to our company has also been underscored during the pandemic, because our
foreign events have allowed us to generate revenues that were denied to us in Frankfurt.”
Frankfurt’s international sales partners got their start in spring 1922, when the Genoa
Economic and Financial Conference marked Germany’s return to the global marketplace
following the end of the First World War. For the first time, the catalogue for the
International Frankfurt Fair listed international sales partners in 25 countries – most of
which were located in Europe, such as in Italy and Switzerland. Another eleven
international sales partners were added within the space of five years, including an office
in India. Back then, these partners still worked on an honorary basis, with their
remuneration coming in the form of commissions on the stand rental fees that they
generated. Following the Spring Fair in 1929, International Frankfurt Fairs and the
business with international sales partners were put on ice due to the global economic
crisis. In 1949 and 1950, however, new international sales partners were established in
Australia, Denmark, France, Italy, the Netherlands, Switzerland and Turkey.
Over the next 40 years, Messe Frankfurt continued to grow internationally, achieving two
major milestones with its first trade fair outside Germany – Interstoff Asia in Hong Kong in
1987 – and the establishment of its first foreign subsidiary in Tokyo in 1990. Some of the
company’s present-day subsidiaries started out as international sales partners, including
the French subsidiary set up in 2002.
Messe Frankfurt has been enjoying successful long-term relationships with its
international sales partners for 100 years now. These sales partners acquire customers
locally, affording Messe Frankfurt access to industries, customers, ministries and
associations in a wide range of countries. The result is a global network that continues to
expand. Marzin: “Even in difficult times like during the global pandemic these past two
years, we believe in the power of our international network. That is because we believe in
achieving international understanding through face-to-face interaction and the peaceful

exchange of products and ideas. Countless long-term professional partnerships – and
lasting friendships – have come into being at trade fairs.”
While their activities sometimes overlap, subsidiaries act on a different level than sales
partners. They organise foreign trade fairs, most of which are based on flagship fairs held
at our Frankfurt base. In this way, they are also able to send a continuous stream of new
customers to Frankfurt. And, like our sales partners, they market Messe Frankfurt’s global
portfolio of trade fairs in their home countries. Messe Frankfurt’s successful business
model is particularly evident in Asia.
With over 50 events, Messe Frankfurt is the largest trade fair organiser in China; it is also
the largest offshoot of any German trade fair company, employing more than 500 people
in six cities. In addition, Messe Frankfurt is the largest trade fair organiser in India, where
it has over 20 events to its credit. Regardless of size or location, all of our international
sales partners and subsidiaries help strengthen Messe Frankfurt’s international network.
Before the pandemic, more than three-quarters of exhibitors and over half of visitors came
from outside Germany.
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Background information on Messe Frankfurt
The Messe Frankfurt Group is the world’s largest trade fair, congress and event organiser with its own exhibition
grounds. The Group employs approximately 2,300* people at its headquarters in Frankfurt am Main and in 30
subsidiaries around the world. In 2021, the company had to contend with the challenges posed by the pandemic for
the second consecutive year. Annual sales will be approximately €140* million after having been as high as €736

million in 2019 before the pandemic. Even in difficult times caused by the coronavirus pandemic, we are globally
networked with our industry sectors. We serve our customers’ business interests efficiently within the framework of
our Fairs & Events, Locations and Services business fields. One of the Group’s key USPs is its closely knit global
sales network, which extends throughout the world. Our comprehensive range of services – both onsite and online –
ensures that customers worldwide enjoy consistently high quality and flexibility when planning, organising and
running their events. We are expanding our digital expertise with new business models. The wide range of services
includes renting exhibition grounds, trade fair construction and marketing, personnel and food services. With its
headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt (60 percent) and the State of
Hesse (40 percent).
For more information, please visit our website at: www.messefrankfurt.com
* Preliminary figures for 2021

